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B.Com. Honours Examinations 2022
(Under CBCS Pattern)

Semester - VI
Subject : MARKETING MANAGEMENT

Paper : DSE 3 - T

Full Marks : 60

Time : 3 Hours

Candidates are required to give their answers in their own
words as far as practicable.

The figures in the margin indicate full marks.

Question Paper

VIDYASAGAR UNIVERSITY

[ BRAND MANAGEMENT ]

DSE 3A - T

Answer any five of the following questions : 2×5=10

1. What do you mean by ‘Brand’ ? 2

2. Define brand positioning. 2

3. State two benefits of brand equity. 2

4. State two main challenges of a brand. 2

5. What is brand value ? 2

6. State two outcomes of brand equity. 2
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7. What is brand extension ? 2

8. How is a brand value established ? 2

Answer any four of the following questions : 5×4=20

9. Distinguish between brand positioning and brand building. 5

10. Discuss the opportunities that are available for establishing brand of a product. 5

11. (a) Define celebrity endorsement. 2

(b) How would you establish a brand equity managemet system ? 3

12. Distinguish between product and brand. 5

13. State the qualitative research techniques for measuring brand equity. 5

14. Write a short note on “Brand Hierarchy”.

Answer any three of the following questions : 10×3=30

15. State the factors that are considered for shaping a brand over its life cycle. 10

16. Briefly explain the steps involved in brand building. 10

17. (a) What is Co-branding ? 3

(b) Discuss briefly how the brand elements are chosen to build equity. 7

18. Why does brand matter ? Can anything be branded ? Explain briefly. 5+5

19. Write short notes on : 5+5

(a) Brand Portfolios

(b) Brand Leveraging
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[ TRANSNATIONAL AND CROSS CULTURAL MARKETING ]

DSE 3B - T

Answer any five of the following questions : 2×5=10

1. State two major challenges of international marketing. 2

2. What is cultural values ? 2

3. State two sources of primary data. 2

4. What is social marketing ? 2

5. State the importance of marginal cost pricing. 2

6. Define international advertising. 2

7. State two uses of secondary data. 2

8. Explain briefly the importance of global market. 2

Answer any four of the following questions : 5×4=20

9. State the impact of social environment on marketing of industrial products. 5

10. How would you develop a global information system ? — Explain. 5

11. State the problems associated with collection of primary data.

12. Distinguish between packaging and labelling. 5

13. Explain briefly how sales promotion activities can be carried out in international markets.
5

14. State the problems associated with analyzing research information. 5

Answer any three of the following questions : 10×3=30

15. Explain the steps that are involved in the development of a new product. 10

16. Explain briefly the impact of cultural environment on marketing consumer products. 10

17. Explain the global strategies for services and brands of a product. 10

18. (a) Define generic promotions. 3

(b) State the essential elements of generic promotions in international marketing. 7
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19. Write short notes on : 5+5

(a) Transfer pricing

(b) System pricing
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